OLENA ZELIKOVSKA
National University of Life and Environmental Sobes, Kyiv, Ukraine

Cross-Cultural Communication as a Basis of Building
Intercultural Competence

The problems of intercultural communication arebgain different areas of
knowledge. There are also some research done atténsubject level in which
expedience of assignment to intercultural commuioicaof status of separate
scientific discipline is argued. So the authorgTdfe basis of intercultural com-
munication” assert that new independent discipiegermined by the object and
research method has appeared that is called Cuiteral communication” [Kol-
bina 2008: 6].

In pedagogical science the problem of intercultacmhmunication has been
studied with the purpose of foreign language teaghimprovement, but the
analysis of scientific research has proved thathodulogical principles of
building intercultural communication by means afeign languages are insuffi-
ciently investigated.

Intercultural communication is a social phenomerthe, essence of which
lies in structural or destructive interaction betwehe representatives of differ-
ent cultures (national and ethnic), of subcultuwathin the limits of well-
defined spatial-temporal continuum [Miazova 2008}. 1t is a variety of com-
munication, success or failure of which is largeégtermined by cultural diver-
gences between communicants. In the middlentercultural interactions there
is a human as a carrier of common to mankind usalesind specific features.
This human acts and interacts with others on tlseshaf these common and
culturally determined values in different cultuyalietermined communication
contexts [Grigoriev, Chumakov 2008: 8].

A. Sadokhin marks that a process of intercultuoahmunication is an inter-
action of individuals, who are members of differenttaral communities, each
of them has its own language, types of behaviduyeg customs, and traditions.
In this interaction the behavior of the individusidetermined by his belonging
to a certain socio-cultural and linguistic communiin communication every
participant appears both as a separate indivicarad, as a member of some
socio-cultural groups, and as a representativeedéin cultural community and
as a representative of all mankind [Sadokhin 20Q®].

On the other hand intercultural communication cardbfined as informa-
tive interaction of cultures in a process and assalt of direct or indirect con-
tacts between different ethnic and national groupsch contacts can take place
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in a form of a meeting of individuals who belongdifferent cultural-ethnic
groups: indirectly through the study of written dowents (letters, books, in-
scriptions) or iconography material (pictures, pisptand so on), through the
study of objects, that are the part of materialurel of one othe groups [lkon-
nikova, Bolshakov 2008: 317].

According to modern research of intercultural comioation theory such
functional spheres have been selected: interpdtsemaal, public, intergroup,
professional, mass communication and small groupneonication. It is thus
marked that spheres of activity and professionciwvlare being realized pres-
ently by intercultural communication are: businesgnagement, consulting
activity, journalism and so on [Znikina 2003: 56].

In S. Ikonnikova's opinion, general function oféntultural communication
is a correlation of relations between countries atithos, classes, layers, na-
tional groups and religious organizations and sowdth the purpose of support
the dynamic unity and integrity of world socio-cutil environment [Ikonnik-
ova, Bolshakov 2008: 319].

Intercultural communication in business spherepsozess of direct profes-
sional interaction of business cultures, which sakace in the field of national
stereotypes of thinking and behavior that diffendamentally. There is a prob-
lem of understanding it both at linguistic and seciultural level.

Communication can take place only when feelinggasficipants help to un-
derstand the values of other people, when ser@eased through trust, sincerity
and desire to know about each other [Korochkind28( It underlines that inter-
cultural communication foresees an obligatory iaseeof all levels of intercul-
tural competence as a compulsory condition of agigepositive result in inter-
cultural intercourse in growing integration of wibdssociation. Such understand-
ing of intercultural communication puts forward fr®@blems of buildinging inter-
cultural competence of students majoring in econsmand gives it the special
status as a component of professional competere@mispective specialist.

It is obvious that for the realization of effectiveercultural communication
there is an urgent necessity of developing intéucal competence in students.
This type of competence is well-defined in the disprofessional competence of
prospective economists. Therefore let’s focus enlitiguistic aspect of intercul-
tural interaction and attempt to understand théizagéoon of intercultural com-
munication and teaching methods of the culturevchscommunication in for-
eign language study. In particular it will give @pportunity to define a role and
place of intercultural competence in the study akign language of students
majoring in economics. A prospective economist &hdie ready for interna-
tional economic activity, and it means the necgs#itintercultural competence.
The latter is determined not only by language preficy but also by a possibil-
ity to understand the needs of people, who shdfereint values and have dif-
ferent priorities. Such ethnos-relative approactited for a successful person or
a company in modern economic situation, in factkes of each country are no
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longer isolated, and they depend on collaboratiith @ach other. Therefore it is
necessary to master such knowledge, which woutdvadl specialist to use ef-
fective communication for his own benefit, to meeain objectives successfully
in cross-cultural dialogue, understanding of nexdspartner.

Thus, it becomes obvious that professional traimhgrospective econo-
mists should be aimed to meet global challengesefins that the progress of
foreign language communication in a profession&lesp depends not only on
high/appropriate level of language proficiency, ligo on its use taking into
account the verbal and non-verbal behavior of comoation partners, and on
ability to make decision in accordance to socidtozal demands of business
partners.. It expects certain communication skifllsxibility, and tolerance to
culture diversity, low level of ethnocentricism.

The modern approaches to the foreign language dtadg one mairen-
dency. It means that the foreign language studiyssof all the way of devel-
opment intercultural dialogue as a peaceful wagosxistence and cognition of
the world. Therefore in foreign language studysitmportant to bear it in mind
that a way from confrontation to tolerance and &atagn lies only through un-
derstanding of culture, and the key component efyewational culture is lan-
guage. Requirements to foreign language proficidncyeconomists are stated
in policy documents of Ministry of Education ande®ce of Ukraine. The level
of foreign language skills for professional purpmoggesupposes the teaching
strategies that allow student to communicate ssfekg with overseas busi-
ness partners during business negotiations, meetimgsentations, conferences,
other types of business activity both in formal arfdrmal settings.

To attain the greatest level of understanding aithinterlocutor a prospec-
tive specialist besides the level of his professidmaining, should ,talk one
language”, but at the same time using, for exampternationalisms or specific
professional terminology. The communication codé&igely a linguistic code.
However, it is not worth fully bringing it to thenguistic level, as sometimes
speakers of one language from different socialrigyeifferent age or profes-
sions can attain the mutual understanding worsa fteople from different
countries that have a common communication codea fpoospective economist
such code is, for example, economic terminologgtesy of concepts, type of
relations between people or organizations thaas®et on business perception of
the world, speed of reaction, awareness of leatliegds of development of
modern economy. To use these abilities and knowlextgan appropriate mo-
ment prospective economists should have severapetmcies — communica-
tive, social, and socio-psychological. In other dgra key category in profes-
sional communication is competence.

Therefore intercultural communication is not simply amount of knowl-
edge, but also the creative approach to the chdiemcializing methods with
the representatives of different cultures. As dhly participants of intercourse
can define their own position in relation to thpresentative of other ethnos, to
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form the attitude towards a partner or to the entiation, to choose the stage
that s/he will reach, — will sfhe stumbled at ,,Qudtt Shock” point or pass to more
productive contact? Intercultural awareness pressg® permanent learning, re-
ceiving new information about the typical situaarsf such communication, pos-
sible problem and the most successful empiric dasdgotiation strategies.
Such stress on intercultural communication is fatrmmestudents under the
influence of their own cultural environment. Exgati this period, when world-
view of young man is unlocked, unfrozen, it is venportant to form such out-
look, which would be based on the principles oétahce, sensitivity, openness
to different cultures and desire to build interactsuccessfully. The guarantee
of such relation is positive attitude of communicéowards each other. Only
this can make him/her a global player [Donets 2A®E] in international eco-
nomic environment It happens due to the constatingeable economic envi-
ronment in modern world. Leadership qualities aafid adaptability to the
changes and innovations is one of the most impbfé&tors of determination of
professionalism, competence of a specialist.
Skills and knowledge that are acquired by prospectconomists while de-
veloping intercultural competence are as follows
1. Understanding the strategies of the use of &xinits and grammatical struc-
tures in intercultural communication.

2. Ability to understand the representatives ofeottultures, their way of life,
peculiarities of communicative behaviour.

3. Ability to understand professional and busine$ésrmation in intercultural
communication.

4. Ability to use professional knowledge.

5. Ability to understand a differeotlture in comparison to own one.

The pedagogical value is that developing intercaltbtompetence in students
results in tolerant attitude towards other cultutbee degree of ethnocentrism di-
minishes in their perception. Involvement studémis cross-cultural communica-
tion allow them to master efficiently these pridegpat an empiric level.
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Pe3rome

B cratbe paccMoTpeHa MEXKYIbTYpHAsT KOMMYHHKAIUSI KaK HEOTheMIIeMast
COCTaBIISIONIAs] MEXKYIBTYPHON KOMIETEHIIMH Oy TyIMX 3KOHOMHCTOB C TOUKH
3peHus neaaroruky. [Ipoananu3upoBanbl TOAXOABI K ONMPEACTICHUIO MEXKKYJIETYPHOU
KOMIICTCHIINY B OTCYCCTBCHHOW M 3apyOC)KHOW HAYIHOH JIUTEpaType, MPHUBEIACHBI
apryMeHTHI Pa3IMYHBIX aBTOPOB B IMOJIEMHKE IO TAHHON TeMe.

Abctract

In the article the author considers intercultu@nenunication as a basis of
intercultural competence of prospective econonfists the point of view of
pedagogic. Approaches to the determination of tleiscept in domestic and
foreign scientific sources are analyzed; the argumef different authors are
studied in this polemic.

Key words: communication, culture, communicative competence.

Komunikacja na skrzyzowaniu kultur podstawa budowy kompetencji
interkulturowych

Streszczenie

W artykule autorka uwa komunikag interkulturows za podstaw budo-
wania kompetenciji interkulturowych przysztych ekonstow wychowawczego
punktu widzenia. Analizuje podeja zmierzajce do okrélenia tego pajcia
w krajowych i zagranicznychbrodtach naukowych; podejmuje polemiik argu-
mentami rénych autoréw w tym zakresie.

Stowa kluczowe:komunikacja, kultura, kompetencje komunikacyjne.
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